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In the information era, global news has gradually become our daily 
consumptions. As a form of cultural product, it transmits information across territories 
and regions of varied linguistic and cultural backgrounds. Therefore, translation 
constitutes a major part of the business of global news production. Global news 
translation is not new, yet only in recent years have scholars on translation made 
efforts to analyze it from a sociological perspective.  
This thesis argues that media studies, sociology and translation studies share a lot 
of common interests. Instead of studying global news translation as an independent 
phenomenon, this thesis views global news translation and production as social 
activities that are intertwined with social systems. To analyze such social activities, 
the thesis introduces Pierre Bourdieu's sociological concepts, such as field, habitus, 
agents and symbolic power, into the study of global news translation. By looking into 
the routines of global news production and the hierarchical structures of renowned 
news agencies, the author analyzes constraints that influence the production and 
translation of global news. Then, the author investigates agents behind such 
constraints and probes into power struggles in the whole process. Meanwhile, the 
thesis compares global news translation with translation per se, and discusses the 
already-discussed but not quite settled issues of translation, i.e., the role of ST and TT, 
the role of translators, the status of translation, and various kinds of constraints on 
translation. Finally, the author applies a number of Bourdieusian concepts to the study 
of global journalism, analyzing global news translation from a sociological 
perspective. 
It is concluded that global news, representing symbolic power, makes people see 
and believe constructed visions of the world, and consequently translation of global 
news facilitates the transmission of power.  
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Chapter 1 Introduction 
1 
Chapter 1 Introduction 
1.1 Background and significance  
The 21st century is notorious for easy access to information and fast tempo of life and 
work. Transmission of information and timely response to critical “intelligence” is 
vital for individuals, institutions as well as nation states. Global journalism, a medium 
of information exchange, both produces and responds to information. Translation of 
global news, on the other hand, serves as a medium of the medium.  
To begin with, the author would like to borrow a news article from the “opinion” 
section of New York Times, titled “Why China Is Weak on Soft Power”. 
 
China's president, Hu Jintao, greeted 2012 with an important essay warning that 
China was being battered by Western culture: “We must clearly see that 
international hostile forces are intensifying the strategic plot of Westernizing and 
dividing China, and ideological and cultural fields are the focal areas of their 
other long-term infiltration,” he wrote, adding that “the international culture of 
the West is strong while we are weak.” Essentially, Hu was saying that China 
was under assault by Western soft power–the ability to produce outcomes 
through persuasion and attraction rather than coercion or payment–and needed to 
fight back… (emphasis added by this author) 
 
China is spending billions of dollars on a charm offensive …. While the Voice of 
America was cutting its Chinese broadcasts, China Radio International was 
increasing its broadcasts in English to 24 hours a day. … In 2009, Beijing 
announced plans to spend billion of dollars to develop global media giants to 
compete with Bloomberg, Time Warner and Viacom. China invested $8.9 billion 
in external publicity work, including a 24-hour Xinhua cable news channel 
designated to imitate Al Jazeera. … But for all its efforts, China has had a limited 
return on its investment. … What China seems not to appreciate is that using 
culture and narrative to create soft power is not easy when they are inconsistent 
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